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Module Aims

This module seeks to demonstrate the complex and interdependent nature of global business
interactions and transactions in the 21* century.

Students will be able to contextualise the global influences of culture and power within the
international business framework. This will enable them to present an analytical perspective
of strategic business approaches that effectively harvest the factors contributing to the power
of globalisation.

Expected Learning Outcomes
At the end of this module, students should be able to:
Knowledge and Understanding:

1. Design an international entry strategy for a product or service that critically evaluates
risk, ethical drivers and legal issues as additional global considerations.

2. Operationalise a competitive business strategy that derives economic benefit from the
pervasive power of globalisation.

Transferable/Key Skills and Other Attributes:

Use information and knowledge effectively in order to abstract meaning.

Solve complex problems using appropriate decision-making techniques.
Communicate effectively using listening, oral, written and media techniques.
Effectively use Communications Information Technology tools and packages.
Demonstrate effective performance within a team environment.

Select appropriate leadership styles for different situations.

Recognise and address ethical dilemmas and corporate social responsibility issues.
Manage creative processes, organise, synthesise and critically appraise.

Assessment

The instant recognition of global brands and the world domination of multi-national
corporations in a variety of business sectors provide clear illustrations how growth and
expansion opportunities are embraced. Utilising a case-study assessment framework
encourages students to undertake additional independent research to draw on practitioner
outcomes and demonstrate critical insight into the strategic factors that require consideration
prior to embarking on international business pathways in the prevailing turbulent economic
environment

Assessment | Learning Type of assessment | Weighting Duration | Word count
Outcomes (if exam) | or equivalent
to be met if appropriate

One 1,2 Case study 100% 2,000 - 3,000




Learning and Teaching Strategies

The strategy will commence with delivery of modular theory that is supported by business
practice and contemporary example throughout. Considerable peer interaction will be
encouraged as a basis for modification and development of global business practices to
provide a challenging environment and opportunity for debate and reflection.

Syllabus Outline

Global business concepts and terms
Global cultures and cross-cultural business
Global communications

Global competitive strategies

Global monetary systems

International business ethics

International business risk

International trade and investment
International strategy and managing entry
10 Legal issues related to globalisation

11. Multinational corporations

12. World economies and political forces
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